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ENTREPRENEURSHIP AND SOCIAL INNOVATION  
IN TRAINING AND HUMAN CAPITAL DEVELOPMENT:  
THE CASE OF THE BANK PALMAS 1
This study aimed to analyze an entrepreneurial experience, social innovation andhuman capital; the ob-
ject of the study is the Bank Palmas, located in Fortaleza, in Ceará, Brazil. This bank was created to address 
the need to promote the income generation and job, making use of a corporate economic system, which allows 
to overcome the poverty axis located in a suburb called Conjunto Palmeiras, with a population of 30 thou-
sand inhabitants. For this, we used the descriptive and exploratory research with fieldwork conducted in the 
locality of Bank Palmas. These actions serve as a benchmark for innovative practices and have meaningful 
participation and involvement of local inhabitants. A population sample consisted of 207 individuals, asso-
ciates and employees of the Bank Palmas and was used to analyze the descriptive and inferential statistics. 
The data suggest that the entrepreneurship development concepts and social innovation and human capi-
tal are implemented by the Bank Palmas with relevant results in the local community. Members and employ-
ees of the Bank Palmas through these various actions felt themselves as active players in transforming their 
reality. Investment in human development is considered as a major source of innovation, the organizations 
of various sectors of the economy need to incorporate the strategic management of human capital,as recom-
mended in the literature on this topic, which considers the human capital as the set of all the skills, knowl-
edge and experience of employees or managers, involving also the creativity and innovation.
Keywords: entrepreneurship, social innovation, human capital, bank Palmas
1. Introduction
The Community Banks of experiments show 
that it is financial innovation activities and sup-
portive nature of Entrepreneurship, developed a 
web of associations and community characteris-
tics, which is intended to promote labor activities 
and income generation from the point of view of 
reorganization of the economies sites. The aim of 
the Bank Palmas is to induce the development of 
territories with low incomes through the creation 
of local production partnerships and consump-
tion based on the support of solidarity savings in-
itiatives in its various areas such as: the produc-
tive social enterprises, service delivery to support 
the most diverse lines of business marketing in-
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itiatives (grocery stores, gas stations, shops and 
corporate fairs), as well as the organization of the 
production chain of producers and consumers on 
low incomes from Palmeiras set community.
According to [1], the first Brazilian Community 
Bank was the Palmas Bank, opened in January 
1998 in conjunction Palmeiras, a poor neighbor-
hood in material terms, with about 30,000 in-
habitants, located on the outskirts of the city of 
Fortaleza (EC). According to the authors, their cre-
ation came from the Association of the residents 
of the Palmeiras together and soon had a progres-
sive membership of community residents. These 
community members decided, by a collective deci-
sion to create in place an economic system with a 
micro-credit line for entrepreneurs and local con-
sumers. Incentive mechanisms for local consump-
tion were creating credit and a social currency, to-
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gether with innovative ways of trading as fairs and 
popular and solidarity shops, boosting locally, cre-
ating new jobs and consequent yield increase for a 
significant number of people.
The fundamental aim of this study is to verify 
if there was the development of human capital of 
the members and employees of the Bank Palmas, 
in Fortaleza-CE community, from the deploy-
ment of a joint savings bank based on the prin-
ciples of Entrepreneurship and Social Innovation. 
So, this is taken into account the following ques-
tions: I) With the actions promoted by the Bank 
Palmas was the development of human capital in 
the Palmeiras set community? II) With the Bank 
Palmas, there were positive impacts through their 
actions in Entrepreneurship and Social Innovation 
and Human Capital?
2. Entrepreneurship and Social Innovation
Not now that it has sought to define the con-
cept of entrepreneurship and the job has not been 
without difficulties, because of the various mean-
ings that have been attributed to the term and its 
use in different contexts and under different per-
spectives [2].
The word of Entrepreneurship comes from the 
French, bringing together the words «between» 
and «hold», which can be interpreted as «being 
in the market between the supplier and the con-
sumer» [3, p.26–27].
According to the [4], the entrepreneur word is 
used as an adjective or noun, and is synonymous 
with active, bold, resourceful, dynamic, hardwork-
ing and antonym of down, stopped or lazy.
According to [5], it was in the seventeenth cen-
tury that the concept acquired its recent mean-
ing. The term «entrepreneur» was used to describe 
people who bought the raw materials, the trans-
formed and then the traded. The symbolic mean-
ing of entrepreneur, then, was the person who, 
sensing an opportunity to market, challenged 
the risks, making a decision to transform and re-
sell feedstock and identified the costs, but not the 
profit margins [5].
According to [3, p. 32], the Entrepreneurship 
is a «process of creating and / or expanding busi-
nesses that are innovative or born from identi-
fied opportunities,» not being closed to innova-
tion and admitting the choice or market informa-
tion for profit. As you can see, through innovation 
we can give rise to an income creation process [2].
Entrepreneurship is seen as a set of processes 
that involve many elements as opportunities, pro-
active people, risk, innovation and enterprise and 
that can lead to new values, new products and 
processes, start-ups, growth and hence profit [6]. 
Furthermore, [3] argues that the entrepreneur’s 
role is to catalyze the possibilities that may arise 
due to some urgent needs and find them an own 
goal, making a demand or offer, an idea or prod-
uct innovation in management processes or inno-
vative actions.
It is understood, so innovation — a term derived 
from the Latin in + novare, which in Portuguese 
means «new make» — does not designate only, new 
procedures, products, services or conceptions, but 
also a new attitude in terms of management in its 
ability to creatively turn new concepts into prac-
tical modi operandi. Innovation relates to new 
products, new business models, new services and 
couple the ideas of the discovery of new defini-
tions and new management techniques [7].
According to [8, p.16], the entrepreneur’s figure 
is the «creative personality, always dealing better 
with the unknown, creating the likelihood of the 
possibilities, transforming chaos into harmony.» 
The entrepreneur is continually facing the future; 
rarely stand in the present and never last.
Among the various forms of entrepreneurship, 
there is the Social Entrepreneurship, which deals 
with the social market and in society has its main 
focus of performance. It is characterized for being 
innovative, focused on the social area, based ac-
tivity in an innovative and plausible idea of effec-
tive, focused solutions to a particular occurrence 
that encompasses many people or parts of a local-
ity and instigate a social impact with results con-
crete. Social entrepreneurs have the action strat-
egy community involvement with government 
and with the company [9].
Social Entrepreneurship is defined, accord-
ing to [9, p.170], as «an art and a science, a new 
paradigm and a new process of technology inno-
vation and social management, and self-organ-
izing inducer social to the fight against poverty, 
social exclusion through the promotion of soli-
darity and social emancipation, human develop-
ment, and the empowerment of citizens, the cap-
ital, with a view to integrated and sustainable lo-
cal development».
Therefore, social entrepreneurs are defined as 
people who create «innovative solutions to social 
problems and causing changes in society» [3, p. 32]. 
According to [10], Social Entrepreneurship advo-
cates are those who have a strong penchant for 
creating social value through innovation and not 
only by capital strength. Must, above all have cre-
ativity and the ability to remake their fields. Social 
entrepreneurs can be considered precursors of in-
novation and solutions to social challenges; They 
can not stop to turn all the modi operandi of com-
munities [10]. The concept of Social Innovation 
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has been used to describe a wide range of ideas 
without a clear demarcation of the concept. In the 
design of [11, p. 73], the Social Innovation can re-
sult from looking for answers to social needs, with 
a «new way of doing things», and a «new way of 
dealing with the phenomenon of poverty.»
In view [13], all the innovation includes the ap-
plication of new and original ideas, or, on the other 
hand, the reapplication since old ideas, using new 
and different ways in order to find the solutions 
required needs. For him, innovation is a cumula-
tive and inclusive process where all work in the 
same direction and where, essentially, the ideas 
are realized, shared, tested, refined and applied.
According to [14], it is a difficult task to find a 
consensus definition of social innovation. So [15] 
proposes that we view Social Innovation as any 
new action or process that aims to improve the 
quality of life of a community or society. According 
to the authors, there are three crucial elements in 
Social Innovation:
— Better ways of community service;
— The willingness / ability of a community to 
be permeable to new ideas and practices;
— Community development approaches capa-
ble of solving social problems across sectors and 
disciplines.
For its part, [13] defines it as any other kind 
of innovation, Social Innovation is nothing more 
than a collective process involving various social 
agents such as social organizations, enterprises, 
service users, competitors , politicians, financiers, 
among others.
Still on the definition of Social Innovation, 
[16] report that an innovation suit naming Social 
Innovation as the innovative idea has the poten-
tial to improve the quality of service or the very 
quality of life. In the opinion of these authors, so-
cial innovations include the changes in the culture 
of society (whether legal level or traditions), in or-
der to strengthen the power of empowerment of 
society, while qualifying their social and economic 
performance.
Regarding the applicability of Social Innovation 
and sustainability and further research on the two 
fundamental dimensions of this area, environ-
mental and social (inequality), [17] warns of the 
long-term idea that imposes itself with involve-
ment in decision-making mechanisms and man-
agement. The author argues that the real manage-
ment challenges are the creation of forms of so-
cial organization that allows citizens to influence 
what truly matters, how to generate more rational 
decision-making, rather than worrying about the 
invention of faster chips or more efficient arms, 
for example.
But dealing with change is not easy for man-
agers and all other assets of the organization. 
According to [18], the process of change requires, 
first, the internalization, by the entire organiza-
tion, that we must deal with change, and, concom-
itantly, to create receptivity for it, building it to 
that researchers call «organized abandonment» 
system of products / projects.
3. Human capital
In recent times, the term Human Capital has 
been the subject of attention in various scientific 
studies and works, in various areas of knowledge, 
such as management, economics, psychology, law, 
social and political science, and related areas to 
health and education.
Adam Smith referred to the Human Capital al-
ready in 1776, however the term was only estab-
lished in 1961 by Theodore Schultz (1902–1998), 
an American economist, who drew attention to 
the fact that return on investment in human capi-
tal through education and training of workers was 
much higher than investment in physical capital 
of the company [19].
In his article, Investment in Human Capital, 
[20] provides that «economists have long known 
that people are an important part of the wealth 
of nations» and that the productive capacity of 
the human being is greater than all the riches. 
Advocates also that financial resources to the edu-
cation and training of individuals in organizations 
increase productivity and hence allow the achieve-
ment of positive rates of return. Investment in hu-
man capital through education and professionali-
zation, produces an untouchable feature.
Increased skills, providing by high levels of ed-
ucation, is an important factor in an individual’s 
productivity increase. This productivity increase is 
then responsible for the increased income earned 
during active life. This fact is confirmed by [21], 
which states that people with higher levels of ed-
ucation tend to earn more income than the other.
The importance of human capital in the econ-
omy of nations is established as additional source 
of productivity, given the machinery and land, and 
then advocated, and whose investment, centered 
on the person, it would be reciprocated in the fu-
ture as profit [22].
The training and vocational training, formal 
education, including primary education, studies 
for adult programs, secondary and higher, repre-
senting corporate investment in human beings, in 
their ability to progress in pay, in the progress of 
quality people’s lives and in raising and training 
of human capital, with the increase in the value of 
productivity [20].
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It is understood by the human capital set of 
knowledge, experience and expertise as well as or-
ganizational innovation. Briefly, human capital is 
everything that people bring with them at the end 
of each training action [2].
As stated [23, p.69–70], «The most valuable 
of all capital is that invested in a human being.» 
The in human capital investment efforts are criti-
cal because they allow organizations to a clear im-
provement of the level of training of its employees 
and technicians, thus increasing their satisfaction 
and their level of empowerment, which is reflected 
in the levels of quality and development of entre-
preneurship among segments that are involved. 
4. Methodology
The methodology can be defined as a path, a 
combination of steps and procedures that must be 
covered systematically in the analysis of the oc-
currences [24], or «an associated research tactic is 
structured critically the research exercises, arising 
specifically on preference and connection meth-
ods and analysis and information gathering. «[25, 
p.129]. According to [26], the methodology under-
pins the collection of data to be used and decoded 
during the investigation.
In this research, an exploratory analysis was 
privileged that makes it possible to obtain new 
knowledge about the formation of human capi-
tal promoted by Bank Palmas. It turned up, too, 
the descriptive analysis, in that it was intended to 
understand, know, describe and list the contribu-
tion of Entrepreneurship and Social Innovation, 
Human Capital and Social Capital Palmeiras set 
for the city of Fortaleza.
4.1 Techniques of gathering and processing 
quantitative data
During the investigation, the data collection 
was based on different methods and research in-
struments, according to the specificity, the ob-
jectives, the type of information needed and the 
logistical and technical issues of the research. In 
the case of the collection of quantitative data, 
the questionnaire is an extremely useful measur-
ing instrument [27], mainly because it’s fast and 
there are no great financial outlay because it can 
be applied to multiple individuals at the same 
time, plus it avoids the distortion of the answers, 
with all the benefits arising from them. The ques-
tionnaire used was designed and applied to all 
(75.41 %) of associate members (companies / au-
tonomous) Bank Palmas.
According to [28], questionnaires can be pre-
sented as open or closed. The questionnaire used 
in this research includes mainly closed questions, 
multiple choice, where the answers follow a Likert 
scale to values from 1 to 5, where 1 is equivalent to 
the value «Not Enough» and 5 to «excellent» value. 
The wording of the questions always took into 
account essential aspects such as the clarity and 
brevity of the questions, the use of simple lan-
guage, operating ordering of issues, concise vari-
ant of the type of issues, coverage of all alternative 
answers (in case the objective questions) and the 
explanation of the relevance of each issue, aiming 
continuously with respect to the items surveyed.
After collecting the questionnaires, we went to 
the next step, which consisted of the compilation, 
analysis and reporting of data through statistical 
analysis software AMOS 19.0 and IBM / SPSS — 20.0 
(Statistical Package for Social Sciences).
To test the null hypothesis that there is no re-
lationship between the two variables in question, 
it appealed to the application of the statistical test 
Chi-square (χ2) to be the most suitable for situa-
tions where there are, in sync with the following 
requirements [29].
— contingency tables order are equal to or 
greater than 2×2 (two rows and two columns);
— The sample is random;
— The sample size is equal to or greater than 
30;
— The value per cell of the contingency table is 
equal to or greater than 5.
According to [30], Chi-square test of independ-
ence can only be strictly applied when all the fol-
lowing conditions:
— The sample size is greater than 20 
observations;
— All Eij (expected values) are higher than 1;
— At least 80 % of the expected values are 
greater than or equal to 5.
In the opinion of [31], the Mann-Whitney test 
is preferable to the T-Student test when there is a 
violation of normal or when the variables are or-
dinal level with two or more categories. This test 
aims to test the null hypothesis that two popula-
tions have the same distribution versus an alter-
native that follow different distributions, which is 
equivalent to testing that the population medians 
are equal.
The measurement model is assessed by con-
firmatory factor analysis (CFA). The use of AFC 
corresponds to an appropriate technique for 
checking for each construct that comprises the 
proposed model. The AFC is usually used as a tool 
for checking the validity of latent variables and 
the evaluation of measurement scales [32].
The research population consists of associates 
(companies / autonomous) local Bank Palmas and 
its employees, whose participation was voluntary, 
in that the subjects accepted the invitation to par-
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ticipate in the research, respecting the ethical cri-
teria. The sample was intentional and obeyed the 
criteria for their training.
5. Results and discussion
The purpose of this section is to analyze and 
present quantitative results that were obtained 
through questionnaires to members (companies / 
autonomous) and staff and the governing body of 
Bank Palmas. The sample consists of 26 functional 
employees and 181 associates (companies / inde-
pendent) partners. It comes first, the descriptive 
results (tables of frequencies and measures of cen-
tral tendency) and then the relationships between 
variables (Qui-quadrado 1 test, Mann-Whitney 2 U 
test and Kruskal-Wallis 3) to check for statistically 
significant differences between the variables un-
der consideration.
5.1. Associates (companies / independent) partners
According to Figure 1, the 181 members (com-
panies / autonomous), 59 % are women and 41 % 
men.
Applying the chi-square test of independence 
(χ2 = 18.696, gl = 4, P = 0.001), as P is less than 0.05, 
it can be concluded that the income of associates 
(companies / autonomous) is significantly inde-
pendent of the company’s activity, ie, the yield is 
significantly different in the two types of activity; 
the higher yields predominate among associates 
(companies / independent) whose activity is trade, 
ie 52.4 % of members have higher wages, and 
lower wages are among the majority of members 
(companies / independent) exercising their activ-
ity in the service sector, which represents 29.5 % 
of members (Table 1).
To identify the underlying factors to differ-
ent groups of issues that make up the question-
naire, we used the factor analysis explanatory, to 
perform linear combinations of several variables 
(loan, acceptance of currency, trade, labor, new 
businesses, entrepreneurial management, con-
sumer and etc.) in order to obtain a smaller num-
1 The chi-square test is a nonparametric test used for nominal 
or ordinal variables and whose distribution is away from the 
normal. This type of test checks whether there is a relationship 
between the variables and is based on probalidades or 
frequencies [33].
2 The Mann-Whitney test is applied at the level of at least ordinal 
variables and also an alternative to the t-test. This test is used 
to test the hypothesis of equality with regard to a two-sample 
location parameter.
3 The Kruskal-Wallis test is applied at the level of at least ordinal 
variables and is also an alternative to One-Way-ANOVA. This 
test is used to test the hypothesis of equality regarding a location 
parameter of three or more samples.
ber of factors. Table 2 presents the factors ob-
tained from the explanatory factor analysis, which 
demonstrated the existence of unifactorial struc-
tures, coinciding the questionnaire items with the 
respective factors.
Regarding the Entrepreneurial Management 
/ Social Innovation, Human Capital and Social 
Capital and the time of association to the bank, 
there were no statistically significant differences, 
ie associates (companies / autonomous) evaluated 
substantially the same as the Palmas Bank, re-
gardless of the number of years that are associated 
with the Palmas Bank, this statement is displayed 
in the middle of each order, because even with 
random differences, low and high orders are dis-
tributed approximately equivalent (Table 3).This 
was, moreover, identified by [1] that link two key 






Fig. 1. Distribution of associates (companies / autonomous)  
by gender
Table 1






Up to 5 minimum 
wages 17 (16,%) 15 (19,2 %) 32 (17,5 %)
Between 5 and 10 14 (13,6 %) 23 (29,5 %) 37 (20,4 %)
Between 10 and 15 18 (17,5 %) 21 (26,9 %) 39 (21,5 %)
15 to 20 27 (26,2 %) 5 (6,4 %) 32 (17,7 %)
Above 20 27 (26,2 %) 14 (17,9 %) 41 (22,7 %)
Total 103 (100 %) 78 (100 %)
181 
(100 %)
Chi-square test χ2 = 18,696; gl = 4; P = 0,001
Table 2
Factors obtained from the exploratory factor analysis 
(EFA)
Factors Description
F3 Entrepreneurial Management / Social Innovation
F4 Human Capital and Social Capital
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nomenon of social economy, from the perspec-
tive of sociology and economic anthropology, and 
open the way to its interpretation as a way of reg-
ulation: hybridization savings and the joint con-
struction of supply and demand.
Figure 2 shows the values of standardized fac-
tor weights and the individual reliability of each of 
the items in the model, and reveals that the vari-
ables (loans, acceptance of the currency, trade, la-
bor, new business and entrepreneurial manage-
ment) validate the practice of F3 factor — entre-
preneurial management / social innovation.
The composite reliability of the ‘Management 
Empreendedora / Social Innovation’ factor is 
Table 3
Comparison of the scale of satisfaction from Bank Palmas according to the associated time
Factors Number of years associated (Years) Average ± DP Average Orders Kruskal Wallis Test
F3 — Entrepreneurial 
Management / Social 
Innovation
Up to 5 3,34 (±0,71) 93,72 χ2 = 0,880
6 to 10 3,27 (±0,64) 86,29 gl = 2
Above 10 3,22 (±0,81) 85,22 P = 0,644
F4 — Human Capital 
and Social Capital
Up to 5 3,51 (±0,81) 93,70 χ2 = 2,870
6 to 10 3,50 (±0,71) 89,85 gl = 2
Above 10 3,06 (±0,72) 63,39 P = 0,238
Confirmatory* Factor Analysis















F3 – Entrepreneurial 
Management / Social 
Innovation 
e10
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Fig. 2. Standardized factorial weights and individual reliability of each of the items of the factor ‘Entrepreneurial Management / 
Social Innovation‘ 
* (X2(7) = 187,175; p = ,000; x2df = 13,370; Comparative Adjustment Index — CFI = 0,738; Index Tuning Quality — GFI = 0,732; 
PCFI = 0,492; Parsimony Goodness-of-fit Index — PGFI = 0,366; Root Mean Square Error of Approximation — RMSEA = 0,262; Event 
Likelihood — P(msea <= 0,05) = ,000; Akaike Information Criterion — AIC=215,175; Criteria Brownie -Cudeck — BCC = 216,477; 
Cross-Validation Index — MECVI = 1,203)
Confirmatory* Factor Analysis





F4 – Human Capital 












Fig. 3. Standardized factorial weights and individual reliability of each of the items of the factor ‘Human Capital and Social 
Capital’
* X2(2) = 6,247; p = 0,044; x2df = 3,123; CFI = 0,984; GFI = 0,983; PCFI = 0,328; PGFI = 0,197; RMSEA = 0,109; P(msea <= 0,05) = 0,113, 
AIC = 22,247; BCC = 22,704; MECVI = 0,126.
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0.639, so the reliability of the construct is not ap-
propriate (FC ≥ 0,7).
The average variance extracted (AVE), an 
indicator of convergent validity of the fac-
tors, has proved successful, being 0.698 for the 
‘Entrepreneurial Management / Social Innovation’ 
factor (VEM ≥ 0,5).
Figure 3 presents the standardized values of 
the factor weights and individual reliability of 
each item in the model.
The composite reliability factor ‘Human 
Capital and Social Capital’ is 0.712, so the reliabil-
ity of Construct is adequate.
The average variance extracted (AVE), an indi-
cator of the convergent validity of the factors, has 
also proved suitable, being 0.555 for the ‘Human 
Capital and Social Capital’ factor (VEM ≥ 0,5).
5.2. Functional Employees
According to Figure 4, the 26 employees, 54.8 % 
are men and 46.2 % women.
According to the Likert scale (Table 4), most 
employees considered the Entrepreneurial 
Management Bank Palmas as excel-
lent or good, with the following distribu-
tion: assessment of entrepreneurial activities 
(Great — 50 % and Good — 26.9 %); Innovation 
and Social Entrepreneurship (good — 46.2 % 
and great — 38.5 %); quality of several courses 
in the areas of training conducted by the Bank 
(Great — 34.6 % and Good — 50 %), these training 
courses promote the development of human capi-
tal through training of employees. These data are 
in accordance with various theoretical studies.
Indeed, according to [2], Human Capital is any-
thing that people take with them to each end of a 
training professional achievement; to [3] theory of 
human capital has to be understood as knowledge 
and skills of people who can not be summarily ex-
cluded from theories of economic growth, or to 
be considered in the light of a simplistic look and 
generalist; to [7] states that the entrepreneur’s 
role is to catalyze the opportunities that may arise 
due to some urgent needs, and explore them with 
an own goal, making the demand on offer, the idea 
or innovation in products, management innova-
tive action; and [23] focuses on social innovation 
in people management and solution range for so-
cial issues. 
According to the Likert scale, as can be seen 
from Table 5, the majority of employees assessed 
the role of the Bank Palmas, under the Human 
Capital and Social Capital, with great and good, 
observing the following distribution: training 
Human Capital and Social Capital (good — 42.3 %; 
Great — 34.6 %); development of human capital 








Fig. 4. Distribution of employees by gender
Table 4
Frequency distribution of the overall assessment of functional employees according to function in Bank 
Palmas — Entrepreneurial Management





During that time working at Bank Palmas, evaluates entrepreneurial activities?




Support services 0 (0 %) 3 (75 %) 1 (25 %) 0 (0 %) 4 (100 %) 9,50
Technical 1 (5,9 %) 4 (25,3 %) 9 (52,9 %) 3 (17,6 %) 17 (100 %) 15,18
Total 3 (11,5 %) 7 (26,9 %) 13 (50 %) 3 (11,5 %) 26 (100 %)
Bank Palmas promoted innovation actions and Social Entrepreneurship?




Support services 0 (0 %) 3 (75 %) 1 (25 %) 0 (0 %) 4 (100 %) 10,25
Technical 1 (5,9 %) 8 (47,1 %) 6 (35,3 %) 2 (11,8 %) 17 (100 %) 13,06
Total 1 (3,8 %) 12 (46,2 %) 10 (38,5 %) 3 (11,5 %) 26 (100 %)
On the entrepreneurial management of the Bank Palmas in creating and offering various courses in the fields of training, 
how do you evaluate the quality of these offers?




Support services 3 (75 %) 0 (0 %) 1 (25 %) 4 (100 %) 11,38
Technical 8 (47,1 %) 7 (41,2 %) 2 (11,8 %) 17 (100 %) 13,59
Total 13 (50 %) 9 (34,6 %) 4 (15,4 %) 26 (100 %)
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bank (Great — 53.8 %, Good — 26.9 %); microcredit 
policy, social inclusion, entrepreneurship and local 
development (Great — 57.7 %, Good — 26.9 %). The 
Social Capital describes circumstances in which 
individuals can take advantage of their participa-
tion in groups and networks to achieve goals and 
benefits. So in addition to individual attribute, the 
capital is seen as a collective action component, 
activating social networks. Also [34] sees the third 
sector actions as social interventions that seek to 
change ways of thinking, acting and / or feel, and 
according to [1, p. 34] the «Integrated Microcredit 
is a supportive financial system, adapted to the re-
ality of the community, which operates in an inte-
grated manner in the four points of the production 
chain, namely”: solidary capital, sustainable pro-
duction, ethical, fair trade. As stated [23, p. 69–70] 
“the most valuable of all capital is that invested in 
human being”.
Table 6 shows the application of the adhe-
sion test to normal Kolmogorov-Smirnov, which 
revealed that the F3 factors (Entrepreneurial 
Management / Social Innovation) and F4 (Human 
Capital and Social Capital) follow a standard nor-
mal distribution. The application of this test was 
necessary because of the small sample size, it is 
not possible to apply the non-parametric Mann-
Whitney and Kruskal-Wallis.
5. Conclusion
Bank Palmas has contributed to the formation 
of the Entrepreneurship and Social Innovation of 
Human Capital and Social Capital in the commu-
nity Palmeiras Set on the outskirts of Fortaleza 
in northeastern Brazil, constituting an inducer of 
sustainable local development through its train-
ing programs and professional training. In addi-
tion, the Palmas Bank developed its social role 
in the formation of its members, calling them 
in some areas of knowledge, and stimulating 
Entrepreneurship, Social Innovation and training 
of Human Capital and Social Capital in response 
to the needs of the community. Moreover, it has 
contributed to solutions to problems that should 
be the subject of governmental public policies in 
education, environment and economic develop-
ment, among others. He found the training and 
courses sponsored by the Banco Palmas that are 
aimed to promote motivation, development of en-
trepreneurship and social innovation. In this re-
gard, the institution has strengthened the train-
ing processes that generate human capital and 
developed the profile of entrepreneurs, resulting 
in what is known as social capital. From this re-
search, it is desirable that other succeed him and 
that the academy can provide incentives for re-
search in entrepreneurship and innovation field, 
training of Human Capital and Social Capital as 
a tool for transformation of society, especially in 
Table 5
Frequency distribution of the overall assessment of functional employees according to function in Bank 
Palmas — Human Capital and Social Capital





Evaluates the formation of human capital and social capital promoted by Bank Palmas?




Support services 1 (20 %) 1 (25 %) 2 (50 %) 0 (0 %) 4 (100 %) 11,38
Technical 1 (5,9 %) 7 (41,2 %) 7 (41,2 %) 2 (11,8 %) 17 (100 %) 13,68
Total 2 (7,7 %) 11 (42,3 %) 9 (34,6 %) 4 (15,4 %) 26 (100 %)
There was development of human capital and social through the actions promoted by Bank Palmas?




Support services 0 (0 %) 0 (0 %) 2 (50 %) 2 (50 %) 0 (0 %) 4 (100 %) 12,25
Technical 1 (5,9 %) 0 (0 %) 5 (29,4 %) 11 (64,7 %) 0 (0 %) 17 (100 %) 13,47
Total 2 (7,7 %) 1 (3,8 %) 7 (26,9 %) 14 (53,8 %) 2 (7,7 %) 26 (100 %)
Against all actions implemented by the Bank Palmas with his microcredit policy, social inclusion, entrepreneurship and local 
development, how do you assess the Bank Palmas?




Support services 0 (0 %) 1 (25 %) 2 (50 %) 1 (25 %) 4 (100 %) 15,50
Technical 1 (5,9 %) 4 (23,5 %) 10 (58,8 %) 2 (11,8 %) 17 (100 %) 13,59
Total 1 (3,8 %) 7 (26,9 %) 15 (57,7 %) 3 (11,5 %) 26 (100 %)
Table 6
Kolmogorov-Smirnov test on the scale of satisfaction of 
employees functional legal representatives of the Palmas 
Bank
Factors KS gl p
F3 — Entrepreneurial Management 0,159 26 0,088
F4 — Human Capital and Social 
Capital 0,173 0,044
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outlying areas of the main economic centers, pro-
viding thus a policy of inclusion of the most vul-
nerable populations economically, culturally and 
socially.
Finally, the study identified some limitations 
such as the need for further deepening of market 
research on training courses and training offered; 
qualification and employment, based on new busi-
ness trend; and expansion of the frame members, 
breaking, if necessary, with the confining space of 
the territory of Palmeiras set; and to remedy the 
fault systematic data on former members who at-
tended courses, training and capacity building, as 
the records indicate, just for the past few years.
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